Armada
Arndale

RetPro It's what we do.




Situated at the heart
of a diverse community
and offering a family
friendly environment.
Armada Arndale is a
olace for convenience
and entertainment.
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GETTING HERE

Situated 7km from the
Adelaide CBD on the corner
of Hanson Road and Torrens
Road, Kilkenny.

The centre offers over 2,000

free all-day parking spaces,
including undercover,
rooftop, disabled and
parents parking.

Public bus transport to the
Centre is easy with the
Adelaide Metro bus stops
located nearby.

The Centre's digital kiosk
located in the food court
offers timetable information.

The Centre also houses

two dedicated Taxi ranks
located outside the Romeo's
Foodland and Woolworths
entrances.

Located 7km from
the Adelaide CBD,
Armada Arndale
Shopping Centre
has been a vibrant
retail destination
since 1963.

Offering customers everyday needs
retail solutions and convenience, your
retail brand will be well-supported

by international and local retail
successes including: Big W, Harris
Scarfe, Woolworths, Aldi, Romeo's
Foodland, Hoyts, Best & Less and
over 9O specialty shops.

Armada Arndale



LOCATION

() 7km from Adelaide CBD Tra d e A re a

POPULATION

K 136,114 MTA population (skm) = ¥ t

" Parafield A rport

Q 242 667 primary + secondary
trade area population

L 58.8% born in Australia

O  56.2% only speak English at home

LR 42.8% couple family with children

ARMADA

. . Arndal
LR 35.9% couple family, no children rneate

L2 18.1% one parent family

INCOME + RETAIL SPEND

$1.56b total MTA retail spend

3.5% per annum projected i
@ growth in retail spend to 2026 Adelaide g

9.2% capture of the available
s )
MTA total retail spend

242k § 29% QB $2.35 K

23.5% of food expenditure and

17.8% of non-food expenditure Main trade_ area Own outright Billion total MTA retail
population houses spend by 2026

Brown Hill
*TRADE AREA STATISTICS source: ABS 2016 Census Data and

32% mortgage, 38% rent .5%p.a growth projected
MacroPlan Dimasi: Asset Review & Future Outlook 2014. ( ° gage, ° ) (3.5%p-a g proj )




Qur Customers

17.6% (0-16)
27% (17-34)
38% (35-65)
17.1% (65+)

Age range

3.5%

Retail spend growth
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Centre Snapshot

TRAFFIC

36,558 square metre GLA

[L_Lj $179.6 sales MAT

Fj $11,800 supermarket PSM

100 retailers

H 8 centre entries

l 1 E ] 6 5 3 *Figures as at December 2021 and are correct at time of publishing
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million million
Average spend
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More reasons to stay and shop.




Centre Offering

(]

The Leading Choice

With three supermarkets, high
performing discount department
store, Big W and a comprehensive
specialty offer, Armada Arndale
offers families a one-stop-shop for
their everyday shopping needs.

Your brand will benefit from high
PTA shopper frequency enjoyed by a
convenience-based shopping centre.

73

SHOPPING, LIFESTYLE +
ENTERTAINMENT

The recently renovated Hoyts
Cinema complex offers an
entertainment and lifestyle
option, supported by a
comprehensive apparel and
takeaway food offer making
Armada Arndale a hub for local
families and youth to eat, shop
and socialise.

CUSTOMER-CENTRIC
SERVICE CULTURE

With a multitude of services
on offer including 2,000 free
all day car spaces (undercover,
disabled and parents parking
options), complimentary
wheelchairs and gophers,
well-placed parents' rooms
and free Centre wi-fi. Your
customers will feel like they've
had the red carpet rolled out
every visit.

Armada Arndale




Centre Directory

ROMEO’S
FOODLAND

CAR PARK

MJo01
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Your Partner

At RetPro, we understand the needs
of Australian retailers - and how to
help them thrive.

We don't believe in set-and-forget.
We take a highly collaborative
approach to ensure every tenant is
fully supported. That's why we're
involved in all centre operations, from
leasing to day-to-day management.

Partnering with retailers is simply : ' g
what we do - and we've been doing - =
it for two decades across Australia LR s
with outstanding results. The key to ; R
our success has been keeping retail ETEWY
A " 3

our focus, and an ideal customer

experience our mission.
FOR LEASING

Through our industry-leading OPPORTUNITIES

experience, ‘right retailer, right o o PLEASE CONTACT
location' philosophy and hands-on W : 4 L e

approach, we're able to deliver a AR ? B . p Grant Ridge

more personal service and a stronger ' 0413 722 641

future for our retail partners. ] gridge@retprogroup.com.au

Let's make it happen.

Alison Sorell
0400 143 531

RetPro




The information contained in this document is a guide only and has been prepared based on the information available to the centre owner and RetPro Pty Ltd as at the date of its publication. Neither the
centre owner nor RetPro Pty Ltd (nor their agents or any person employed by them) warrant that the information in this document is accurate or complete. Further, neither the centre owner nor RetPro Pty
Ltd (nor their agents or any person employed by them) have any obligation or other duty to inform you of any inaccuracy or incompleteness of the information in this document which may subsequently come
to their attention. The document does not provideany predictions as to future events or outcomes and does not constitute a lease offer or warranty as to the profitability, design or layout of the centre. RetPro
Pty Ltd may in its absolute discretion vary or amend this document (including without limitation by modifying, adding or removing any information (including any measurements and monetary amounts) in this
document) at any time and without notice to you.

You should carry out your own investigations and satisfy yourself with regards to the matters referred to in the preceding paragraph and obtain independent legal, financial and business advice before
making any decision or entering into any agreement orarrangement concerning the subject matter of this document or the centre. Neither the centre owner nor RetPro Pty Ltd (nor their agents or any person
employed by them) accept any responsibility for: (a) any consequence resulting eitherdirectly or indirectly from a person relying or acting upon the information contained in this document; (b) the accuracy or
completeness of such information; or (c) any consequence arising from your decision to enter into a legally enforceable agreement or arrangement with the centre owner. You may notcopy or use any part of
this document the without express written consent of RetPro Pty Ltd. Any monetary amounts are expressed in Australian dollars unless otherwise stated. Rates are subject to change without notification.

ARMADA

Arndale

470 Torrens Road
Kilkenny, SA 5009

armadaarndaleshopping.com.au



